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Agenda 

5 Keys To Your Next Million 

1. Build Credibility 

2. Online Reputation 

3. Communication 

4. Leadership

5. Business Networking – Lead Generation 

10 Minutes of Social Networking 

Case Study

Check List – Getting Started

Bonus – Resource Kit



LinkedIn Member Profile

 80 Million Members  - 1 New 
Member Per Minute

 Average Age = 41 

 Average Household Income = 
$110,000

 95% of Users College Educated

- 37% hold Graduate Degrees

 49%  Business Decision Makers

 Job Titles:

- C-Level Executives = 7.9%

- EVP/SVP = 6.5%

- Senior Management = 16%

- Middle Management = 18%



Our Sphere of Influence

How do people make 
buying decisions?



1. Build Credibility

How is Credibility 
Built?



Become Expert - Trusted Resource -
Market Leader  

1. Build Credibility



2. Online Reputation – Google Resume 



2. Online Reputation 

•100% Profile 
Completeness 
•Set Public Profile 
Settings
•Edit Contact Setting
•Be Interesting! 

Build 
Incredible 
Profile



3. Communication - Social and Interactive



Positive Interactions

Brand Reputation Destruction

or

4. Leadership – Transparency 



5. Networkinig -Lead Generation & Prospecting 

When People Search…

They Find YOU!



5. Networking – Search & Find Prospects



10 Minutes of Social Media 

Login – View Inbox Messages 

Update Status 

Accept Connections

Add 5 New Connection

Answer Question/Ask 
Question/Comment in Group / 
Write Recommendation



LinkedIn – Tips, Tools, Resources

Hootsuite – Social Media Dashboard –
www.hootsuite.com

LinkedIn Company Profile – List products 
w/ videos, jobs, etc. -
http://www.linkedin.com/companies

LinkedIn Outlook Integration -
http://www.linkedin.com/outlook

Share Buttons & Social Connect Tools -
http://www.linkedin.com/static?key=tools

LinkedIn Blog - http://blog.linkedin.com/

LinkedIn White Paper - http://goo.gl/1Yf1b

Advanced LinkedIn Training - http://goo.gl/K06Jx

http://www.hootsuite.com/
http://www.linkedin.com/companies
http://www.linkedin.com/outlook
http://www.linkedin.com/static?key=tools
http://blog.linkedin.com/
http://goo.gl/1Yf1b
http://goo.gl/K06Jx


Client Case Study

Business Challenge
•Find Media Advertisers
•Build Business Partner Relations
•Grow Smart2BeGreen Reach w/ Joint Publication Ventures

Proposed Solution
• Utilize LinkedIn Profile Search For Prospecting
• Answer Questions & Join Groups
•Connect with Potential Advertisers  

Results 
•Solidified 3-6 Potential Leads/Month
•Joined 15 Groups – Distribute RSS Data Feed
•Over 116 Connections
•LinkedIn was added as a Top 10 Website Traffic Source



Summary & Questions



Contact Us!

Hube Hopkins 

www.wsib2bmarketing.com
http://www.linkedin.com/in/huberthopkins

Gregg Towsley 

www.WSIQualitySolutions.com
http://www.linkedin.com/in/greggtowsley

http://www.wsib2bmarketing.com/
http://www.linkedin.com/in/huberthopkins
http://www.wsiqualitysolutions.com/
http://www.linkedin.com/in/greggtowsley

